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six shining examples of young talent at work
by Charlotte Philly

GROWING UF 1% were asked toshow a mock-up of their
London's New Cross, dulgﬁ bntpu'-uluhch mvlndr.dw
FASHION wanted to became a ﬁmﬂﬂh&;&ummu:‘fwm Kﬂlﬂ‘]ﬂm B
e criminologist. Tothis  was one; she was aplaceona
i 1 e, ahe ook up five-day courseat Central Saint Martins
A-Levelsinsociology,  college where she would make up her
paychology as well as geegraphy and art, design. T learnt =0 many new things.
bt Eailed the first three subjectsin year 12, working with the teschers and students
“A that stage, L opted for photographyand  there,” she says, “1t was really fum.”
textiles. [ had always been interested in The pesalts of the competition were
fashion and clothes-making. and soon anmounced at Vinuhall Fashion Seout,
1ot really into my new course.” a partof London Fashion Week that
A few manths kater, pupils in Ksterina's  was dedicated to up-and-coming
class at Lewlsham College were offered designers, Here, the designs by te 23
the chanee to compele for the Fashion entrants were displayed on the catwalk.
Awareness Direct 2006 award, sef up by At the end of the show, five winners were
acharity supporting voung designers in choaen within different categories, with
fashion. Katering applied. and started omee prize for the overall winner, “1
taking Saturday classes af college, during  eouldn't believe it when they called out nry
which she developed degign conceptsand — name,” says Drury, who won the top prize.
wenl on research trips tovarions “LBelt really excited.”
museumns and In the next few weeks, Dirury starts
“We were given a brief for the an internship working under the editor-

competition,” Drury sayss “We had to
design for 3 singer or musician. | chose
Lady Gaga because | like the way she

in-chielat Fal magazine, “T'm really
exrited about the vpporiundty,” she says,
although she hopes touse the experience

styles herself with loks of asa chanee toexplore
creativity.” For her gclchoseadesignfor  fashion photography oo,
submissions, Drury maden  Lady Gaga becausa | “1 lorve fashion and 1
leotard with a lesthercollar 1k the way she styles  love phodography, so
and alow backline Inthe  herself it could be the
initial stage, theapplicants perfect masviage. +
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