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BECOME A DISCIPLE
Tara Subkotf, the designer bukind
the Imitation of Christ label, was the
fashion world's poster girl of cool -

long before Phouhe Phils inherited Faﬂh‘lﬂ“ state

ment

Camilla Morton talks to the creative
director of Nina Riccl

VNN ) D W01 (] wpring. Imitation of Christ, available at

Barneys, New York (+1 212 828 85900).
When the designer Julle Wilkin

(akbowve laft) gave the first catwalk

ahow for her fiveyear-old label. Future ME!HHE on :
Classics, she chose to keep it bow-key a bottom -
and to serve tea, cakes and cocktadls, Ealita knickers

in keeping with the very particular come Inscribed
English sensibility of her designs. A with swoot, silly
farmar printer and singer-songwriter, massages, from
Wilking is effortlessly cool; this stylish LG9 at Austique
nonchalancs reverberates throughout (020 7376 4558). !

hor gollection. As well as the main
collection. there ane also lines of
jersey and knitwear, which include l itun
saft pieces in cashmens, cotton and [

sillc the artist in Wilkins lkes to Ul‘lllkehr style

deconstruct and expertment. Hor ! T,
strength lies in creating tactile, simple  : Remind me The
separates with a very avantgarde and | Spinach-swilling, pipe-amoking,
indivictusl sdge. Gwyneth Paltrow ! Olive Cykloving sailor-man
and Madonna are already committed | ('choo chool’), But o

fans - what are you walting for? ¢ fashion icon? Balenciaga
Futwse Clessics is avadable ot i locked to the navy
Salfridges (08708 377377). ¢ for inspiration,

: producing strong

Grﬂd“ﬂﬁng ﬂlﬂﬂﬂ jackets and suits

i owith epaulette details
i and gokd piping,

1 Wearability? 6,10,

E Flattering, versatile

51

BALENCIAGA B
PRCTFCKCIASYIE CARL MERETTRECA NI FILCTUTES, CTINEE MOGHE
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